
PSFA CODE OF CONDUCT 

1. Background. The purpose of a ‘Code of Conduct’ is to outline what we, as an Association, expect from 
our members.so that their clients can be sure that they know what to expect when they ask for a member 
of our Society to visit them.  The level of experience, the breadth of training and CPD, the level of 
professionalism they should receive, boosted by the knowledge that we support our members in all 
aspects of their profession, encouraging their development so that they can better achieve ethical fitting 
practices that enhance horse welfare which is at the heart and centre of everything we do. 

2. Objective. Equine welfare is at the heart and centre of everything we do. Members should thus always 
be fair and objective, giving an informed and considered approach leading to the best recommendations 
that they can offer for the horse, saddle and rider as a combination.  This may mean not fitting a saddle 
at the first fitting appointment if they find that the horse first requires additional professional intervention 
or referral.  The fitter should instead monitor the situation, potentially supporting the client with a 
suggested plan until such time as fitting is indicated. 

3. Application. This code of conduct applies to all members of the Association regardless of membership 

status. 

4. Complaints. We encourage members to address complaints with their clients directly as most 
complaints arise from a lack of communication or misunderstanding.  To acknowledge the complaint  

within a reasonable amount of time is essential and helps to calm the situation. We suggest that in the 
event of a complaint the client should receive an acknowledgement within 5 working days and that 
information gathering/action to resolve the complaint should be commenced within 14 days by the 
member.  If a complaint is received by the Association about a member, the Association will inform that 
member that a problem has arisen and that they should work with their client to find an amicable 
resolution. The Association may terminate membership if the member is found to in serious breach of 
their professional commitments. 

5. Consumer Regulations and Laws.  Members should keep up to date with the latest consumer law 
such as ‘distance trading’ and ‘notice of right to cancel’.  

6. Continuous Professional Development.  All members are required to participate in at least 25 hours 
of CPD per year, records of this CPD should be submitted to the society at the time of membership 
renewal. Refer to the CPD guidance notes for recommended activities. 

7. Equality and Discrimination. No member should discriminate against any other member or client on 
the grounds of ethnicity, gender, gender identification, sexual preference, age or financial status. 

8. Client Confidentiality and Record Keeping.  Members shall record full details of each client and their 
horse, details of the address the horse is kept at, where the saddle fit took place, template of the horse, 
description and identification of the horse and any recommendations given to the client. While it is 
important to keep a detailed database of clients, all records kept should strictly adhere to GDPR rules of 
data security and anonymity. Details of clients, their horses and anything that happened at a fitting 
consultation should not be shared with any other individual, including other professionals, or in 

public social media forums without the specific written permission of the client concerned. 

9. Fees.  To avoid any misunderstanding arising with the client, all charges that a client is expected to pay 
at a visit should be discussed with them in advance of that visit, that is, call out fee, travel expenses, 
flocking and tree adjustments, or any repairs.  Where a quote is needed based on an assessment of 
works to be carried out are an exception to this, although a quote should be accepted before any works 
are started. 

10. Insurance.  All members while saddle fitting should have current Public Liability Insurance and 
Professional Indemnity Insurance. 

11. Association Logos.  All Full members are permitted by the Association to use the logos and name in 
their advertising and promotions, without any deviation or distortion, until they cease to become 
members whereupon all such reference to being a member of the Association shall should be removed 
within 14 days. Trainee members may not display or otherwise use the logos and name of the 
Association in a way that gives the impression of full membership. 

12. Conduct.  Members should conduct themselves professionally so as to avoid bringing the society into 
disrepute, through actions, verbally, or through their communications or service provided. 
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